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For now, this means improving supply chain systems, the authenticity 
and enduring quality of her designs, and empowering modern 
women with the knowledge to make conscious decisions on what 
brands to engage with and support. 

Combining distinctive design techniques with new-world 
cool, Sally’s work is vivacious, with an effortless virality that’s 
underpinned by community, belonging, and individuality.

With her designs in high demand, Sally has opened several runway 
shows at New York and Paris Fashion Week. She’s been featured 
in major media and is regularly requested to provide insights and 
expert commentary on the business of fashion, design and lifestyle, 
and entrepreneurship.

SALLY SKOUFIS is worn, commissioned and celebrated by 
influential artists such as Naomi Campbell, Rhianna, Kelly Rowland, 
Jessie J, Christian Louboutin, Tom Hanks & Rita Wilson, Nia 
Vardalos, Paula Abdul, Rosie Huntington-Whiteley, Kylie Minogue, 
Dannii Minogue and Delta Goodrem.

The brand is vendor-neutral and extends itself across multi-retail 
platforms.It speaks to the accessible and aspirational markets sold 
in department stores and boutiques internationally.

COMBINING DISTINCTIVE DESIGN TECHNIQUES WITH NEW-WORLD COOL,  
SALLY’S WORK IS VIVACIOUS, WITH AN EFFORTLESS VIRALITY THAT’S  
UNDERPINNED BY COMMUNITY, BELONGING, AND INDIVIDUALITY.

Sydney based, SALLY SKOUFIS and her eponymous label, 
are the latest success story of female entrepreneurship in 
Australia, gaining recognition worldwide. Referred to as a 
‘Wild Brumby’ a personality archetype coined by Sally which 
also forms her latest keynote, she started her journey as a rebel 
femme who yearned to be free and unharnessed. A self-styled 
misfit and creative outlier, SALLY SKOUFIS inherited an un-
common drive for independence, curiosity, and critical thought. 
Skeptical of grand narratives and external influence, she 
learned how to craft her own identity, radically deconstructing 
and reconstructing herself and her world as she saw fit. 

This foundational life education stimulated her desire to 
formalize and deepen her learning through academic studies in 
Arts and Commerce, as well as Fine Art. 

Later, when she discovered jewelry making, she met her 
match and founded her company in Singapore in 2012 after 
having cultivated a successful commercial career. Marrying 
creativity with entrepreneurship, and a commercial sensibility, 
which is atypical for creatives, Sally unleashed her talent for 
giving women powerful voices through personalized, brilliant 
adornment. A decade later, her handcrafted, artisan designs 
are a testament to how thousands of women around the world 
express their femininity and their sense of self through design.

There’s an undeniable allure in how a woman adorns herself, 
who knows herself and dares to express that publicly. As 
powerful as a beautiful speech, adornment can carry and 
transmit her bold story into the world. For SALLY SKOUFIS, 
diamond jewelry is the most potent form of adornment; its deep 

history in the Earth reflecting the deep history of womankind. 
Just as diamonds spent eons under pressure and purification,  
a woman is equally raw and real, a female Warrior Soul.  
When these forces of nature merge, diamond and woman,  
 a wild, latent potential activates and desires full expression.  

After 20 years of international commercial success, her impulse 
to give voice to silence grew into a larger mission. She looked to 
the hidden human and environmental damage caused by profit-
hungry megabrands in the fine jewelry industry. While the wider 
world sounded the alarm on social and environmental issues, 
the ultra-secretive world of luxury jewelry remained alarmingly 
silent. Her brand turned up the volume. The single black 
diamond, her now signature design and legacy piece, emerged 
as an aesthetic, ethical, economic, and political response to the 
unchecked excesses of extreme profit.

SALLY SKOUFIS is ultra-transparent about each diamond’s 
history, from its excavation to how many hours were required to 
finish it. Each piece signals its origins and labour, marking place 
and time, culture and emotion; when women wear such jewelry, 
they own a rich story and honour their own. 

Known for blowing the whistle on the industry and for 
revolutionizing and humanizing its manufacturing and business 
processes, Sally is celebrated as a disruptor. However,  
as if rejecting an Oscar, she resists the label. Instead, she  
is disrupting the concept of disruption itself and prefers to 
facilitate change through sustainable innovation, bit-by-bit,  
with intention and commitment. 

Biography
SALLY SKOUFIS



Industry
COVERS & RUNWAYS

SALLY SKOUFIS is worn, commissioned and celebrated by influential artists such as  
Naomi Campbell, Rhianna, Kelly Rowland, Jessie J, Christian louboutin,  
Tom Hanks & Rita Wilson, Nia Vardalos, Paula Abdul, Rosie Huntington-Whiteley,  
Kylie Minogue, Dannii Minogue and Delta Goodrem.



Industry
COVERS & RUNWAYS

SALLY SKOUFIS has opened several runway shows at New York and Paris Fashion Week 
with her designs in high demand. Her highly acclaimed work has also appeared on runways  
at OC Fashion Week in California, and Mercedes-Benz Fashion Week in Sydney.
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Warrior Soul embodies the inner strength of a woman and the power  
of the gemstones in which she adorns herself – encouraging her inner power, 
while freeing her spirit.

It is also the fulfillment of a pioneering collaboration of craftsmen and 
women, whose determination have helped realise the designer’s vision. 
Combining the energetic quality of hand faceted semi-precious stones  
with the black diamond signature.

Consciously sourced galuchat stingray leather elements enhance our Animus 
brushed silver cuff and reflect the ocean’s allure as the source of inspiration 
for this fine example of sophistication. Our timeless pieces are meticulously 
hand-crafted in a solid silver base and highly durable exotic leather, sourced 
directly from cooperatives of independent fishermen from the Andaman and 
South China seas who apply traditional and sustainable processes to capture 
food. We minimise wastage by using the stunning by-product.

For the purpose of higher conservation, our artisan and manufacturing 
practices fulfil the policy established by the Washington Convention  
on Endangered Species (CITES).



Disruption
THE BLACK DIAMOND
THE EVOLUTION IS HERE. 
WELCOME TO THE WORLD OF CONSCIOUS MODERN LUXURY.

As a social provocateur, the brand’s dominant core attribute is allure, providing  
an invitation to be drawn into greater meaning that sits behind the beauty and mystique  
of the materiality, the message and energy in the pieces curated in each capsule.

The gentle yet powerful silhouette reflects the sentiment that the brighter the light,  
the darker the shadow, with shading and materiality that reflects these hues, much  
like our own human construct.

The brighter the light, the darker the shadow; 
much like our own human construct.

For years, the diamond industry has manipulated our idea that inclusions and imperfections 
have no value.  Yet their very presence makes for the inherent beauty and natural formation 
under the earth’s crust.  Sally’s aim is to educate, to shift perception and offer the market a 
new value orientation - since the naturally forming structures with naut threads to entirely 
opaque black and salt-and-pepper diamonds reflect their own individual magic.

Black and grey inclusions are clusters of non crystallized graphite and carbon particles 
naturally forming under the earth’s surface over millions of years to the point the diamond 
naturally graduates to complete black.  Light illuminates visible naut threads and a unique 
tapestry of pattern is expressed which in-itself becomes the very magic and appeal of these 
fine gemstones that come in hexagon and kite shapes, in larger carats.

Each piece graciously offers unconventional personal style, with authentic, bespoke designs 
symbolic of raw, unadulterated beauty. Through boldly understated yet confident designs, 
women all over the world are reflecting their unique expressions in its full glorious spectrum.

From dark, sultry demure, and bold to light while always embodying the playful 
and vibrant.

THE BLACK DIAMOND SOUL NECKLACE  
CAN BE PURCHASED EXCLUSIVELY  

AT MYER.

100% of the proceeds of the black diamond, elegantly featured in this cherished piece 
are donated to RESOLVE, a non-profit organization that forges sustainable solutions, 
supporting artisanal diamond minors, whilst restoring the human and ecological  
damage caused by the fine jewelry industry.

VIEW THE FULL RANGE

Sustainably sourced & developed

Artisanal & ancestral craftsmanship

Exquisite detailing

Alluring yet attainable

Seductive & bold, redefining mystique

The Black Diamond is an extension of this celebrated narrative, but also  
a global disruptor; an industry rebel making bold moves in silence since 2014.

There is beauty in defying trends in a saturated world thirsty for uniqueness,  
which is at the core of the Black Diamond’s value chain. Fine craftsmanship  
and exquisite detailing no longer have to bear the inflated commercial price tag.  
The once-exclusive domain of fine jewellery now demands gifted artisans  
and sustainable material choices without sacrificing design edge. 

The evolution is here. 



SALLY SKOUFIS created a marketplace offering that did not exist. With her signature 
embedded single black diamond, incorporating conscious materials, and environmental 
necessity as a provocative symbol of change, her choices have been intentional, paying 
homage to luxury whilst breaking ground in the industry in order to create long lasting  
impact for communities and the environment.

Up against the status quo, originally defined by De Beers in the 1940s during a failing luxury 
market, SALLY SKOUFIS is challenging the psychology of diamond ownership by bringing 
to light unsettling, dark truths that have contributed to the success of the industry.

IN PARTNERSHIP WITH RESOLVE

In an effort to reduce this social and environmental impact, SALLY SKOUFIS has partnered 
with RESOLVE, a non-profit organization supporting artisanal diamond minors, implementing 
initiatives and program that promote new possibilities, whilst consciously restoring the human 
and ecological damaged caused by industry practices.

As an  agent of change, RESOLVE envisions a less polarized world with a shared 
commitment to transforming ambitious ideas into real benefits for people, communities  
and ecosystems. They promote ethical and sustainable production, the use and re-use  
of natural resources and the products made with them, which is in natural alignment with  
the development of the black diamond.

With their expertise at a local and global level to implement voluntary market, policy and 
development solutions, together with SALLY SKOUFIS, they are promoting social change 
through awareness, education, and action.

IMPACT

BE PART OF THIS EVOLUTION
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UNSETTLING TRUTHS ABOUT THE DIAMOND INDUSTRY

• In 1940, De Beers intentionally created diamond demand through 
their successful marketing campaign “a diamond is forever”

• At the time only 10% of engagement rings contained diamonds.

• Societally, De Beers shaped social behavior and changed perception  
around marriage, suggesting a proposal is incomplete without a diamond.

• Through intentional and penetrative marketing initiatives,  
this figure rose to 80%

• While profits increased, so did the social and environmental impact. 

• By 1990 these precious gems were labeled as ‘blood diamonds’  
by the United Nations.

• The industry is commercially appealing but morally tarnished through  
association with irresponsible mining and brutal civil wars in Africa,  
due to excessive unsustainable demand. 

• De Beers leads ‘Diamonds for good’ program in response  
to Blood Diamond film.
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SALLY SKOUFIS is vendor neutral and extends itself across  
multi-retail platforms. 

It speaks to the accessible and aspirational luxury fashion markets sold in  
department stores and boutiques internationally. Current partnerships include  
MYER (Australia), JOHANNA DAHDAH (Beirut), RESTIR (Japan)  
and KYLE by Alene Too (Beverly Hills).
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LEGACY In celebration of the remarkable heritage of Rolls-Royce and Bentley motorcars,  
SALLY SKOUFIS will be featured in the book “Strive for Perfection:  
The Platinum Jubilee Edition” published by St. James House, honouring  
the 70th anniversary of Her Majesty The Queen’s accession to the throne.

In alignment with the event, SALLY SKOUFIS has been invited to showcase her 
limited edition work, exclusively designed for this event, at the London Press Club Ball 
in June 2022.



By Design Series
SPEAKING SALLY SKOUFIS IS A RENOWNED TASTEMAKER AND DESIGNER WHO LENDS HER 

EXPERTISE TO AUDIENCES WORLDWIDE. WITH RICH STORYTELLING AND PRACTICAL 
TAKEAWAYS AROUND DISRUPTION AND SELF-MASTERY, HER KEYNOTES AND 
SPEAKING TOPICS ARE SET TO IGNITE AND CHANGE YOUR WAY OF THINKING. 

STYLE BY DESIGN 
THE REVOLUTION OF SELF THROUGH THE EXPRESSION OF STYLE 
 

Style has long been considered the ultimate social amplifier. Society values the stylistically bold; those who dare to 
show up fully expressed and creatively aligned from the inside and out. But personal style is more than adornment. 
It’s the new interpersonal business compass that incorporates the unspoken but visible language of emotional, 
intellectual, and physical expression in alignment with your brand. 

In the new world order, the valued leader is authentic, unique, untethered, but mostly, self-assured. A well-curated 
Style is the new metric that helps business leaders, founders, and visionary creatives achieve distinguished visibility, 
accelerated social impact, brand virality, and influence. In this keynote, SALLY SKOUFIS takes audiences through 
the psychology and how-to’s of the visual human canvas, with key takeaways from an international visionary, 
offering inspiration to boldly step up into an elevated sense of self. 

STYLEPERSONAL GROWTH PERSONAL BRANDING LEADERSHIP

AGILITY BY DESIGN 
THE WILD BRUMBY PARADIGM - THE REVOLUTIONARY APPROACH TO LEADERSHIP 
 

Valued as part of Australia’s heritage, wild brumbies are the descendants of escaped horses, dating back to those 
belonging to early European settlers. In their nature, they are wild, fearless, and free. The Wild Brumby Paradigm, as 
coined by SALLY SKOUFIS can teach us a lot about freedom, thriving in times of change, courage, and disruption, 
(and freedom), in a world, that historically mostly rewards compliance, and inside-the-box thinking. While 
agreeableness is a quality that’s beneficial when coupled with focus and self-discipline, it can sacrifice one’s own 
success in the pursuit of following norms in other words the status quo of pleasing others. The Wild Brumby Paradigm  
is a revolutionary new leadership approach, which at its core, is built on vision, instinct, and agility in order to drive 
change in your personal and professional landscape.

BUSINESS LEADERSHIP PERSONAL GROWTH

INNOVATION BY DESIGN 
THE DARK SIDE OF AUTHENTICITY - A PIONEER’S INSIGHT 
 

SALLY SKOUFIS disrupted her industry with the Black Diamond strategy. At the onset, it seemed straightforward, 
but zooming in on this visionary goal, this type of innovation required bold levels of authenticity, unwavering intent, 
and a strong moral fiber. The legacy of your work is deeply connected to the legacy of your authenticity. In the era of 
transparent brand accountability, commercial drones fulfilling corporate KPIs are at extinction, and leading a legacy 
authentically requires full self-expression. It’s time to navigate our organizations and teams by looking in for inspiration, from 
within, not out, and by and tapping into our most valuable and authentic resources, our people, and culture.

CORPORATE CITIZEN LEADERSHIP PHILANTHROPY



EXPERT COMMENTARY

SOCIAL ASSETS

CLICK TO VIEW

 LINKEDIN.COM/IN/SALLY-SKOUFIS

 INSTAGRAM.COM/SALLYSKOUFIS

 FACEBOOK.COM/SALLYSKOUFISJEWELRY

 PINTEREST.COM.AU/SALLYSKOUFIS

SALLYSKOUFIS.COM

SALLY SKOUFIS IS A RECOGNIZED THOUGHT LEADER IN FASHION AND ENTREPRENEURSHIP 
AND IS FREQUENTLY ASKED TO PROVIDE COMMENTARY AND INSIGHTS IN THE INDUSTRY’S 
MOST PRESSING AND EMERGING TOPICS.

Below is a list of Sally’s most frequent talking points and story angles for upcoming  
interviews in press, television, radio, and podcasts.

INDUSTRY DISRUPTION IS NOT EASY, BUT WELL WORTH IT. HERE’S WHY. 

With the innovation of the Black Diamond strategy, SALLY SKOUFIS shares  
the framework and design thinking required to pioneer as an innovator in any industry.

AGILE ENTREPRENEURSHIP IN THE NEW WORLD ORDER 

The concept of agility is not new, but our embodiment of it is still green. With recent socio-cultural shifts  
in the world, professional success metrics have been adapted to respond to change rather than follow a rigid 
plan. How do we manage risk? And how do we use instinct to guide us to better decision-making? SALLY 
SKOUFIS shares insights that will inspire and guide creatives who seek to commercialize their craft, and 
founders who are launching new ventures in the new world order.

HOW TO CURATE YOUR PERSONAL STYLE IN A SATURATED MARKETPLACE. 

The expression of our outer canvas is a reflection of our inner world. In the era of emerging personal brands, 
curated Style becomes a necessary attribute of personal mastery. What does your brand say about you as a 
tastemaker? What perceptions do you create for others through the choices you make with your personal Style? 
SALLY SKOUFIS tells us how we can all become modern conscious curators and how to create impact and 
effortlessly stand out in a saturated marketplace.

STORYTELLING AND THE PLAYBOOK OF CONNECTION.

If you want to stand out as a thought leader, creator, and innovator, you need to tap into your most valuable 
asset, your story. Transform how you connect with your customer and audience by amplifying your storytelling 
through your very own playbook of connection.

THE RISE OF THE CONSCIOUS CONSUMER IS HERE.  
HOW WILL YOU NAVIGATE YOUR BRAND?

When a third of retail consumers choose to purchase from brands based on their social and environmental 
impact, striking the right balance between meeting production demands and meeting the needs of the 
conscious consumer can be challenging. The product journey is the answer. SALLY SKOUFIS successfully 
commercialized the Black Diamond strategy by innovating and consequently disrupting the diamond industry. 
She offers key insights brands can borrow, learn from, and include in their execution to better navigate through 
the rise of the conscious consumer while leaving a gentle footprint as they build their philanthropic legacy. 

MEDIA & PUBLICITY ENQUIRIES

For expert commentary or feature opportunities, 
please forward your interview requests to:

MARINA MARA (Media Advisor & Publicist) 
hello@marinamara.com 
+61 403 324 306


